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Rikkyo Univ.(1967) Private Univ.
The first tourism department in Japan

Wakayama Univ. (2008)

Promotion of Tourism in Japan

＜Background ＞
• Increase great expectation for tourism to revitalize 

people’s mind and economic situation
• Decline of local economy and depopulation in rural 

area

• National Govt. declared ‘Tourism Nation’ in 2003 
• Visit Japan Campaign (2003-2010) “10million visitors to Japan”

• Establishment of Japan Tourism Agency in 2008 
(Ministry of Land, Infrastructure, Transport & Tourism) 

Inbound Visitors to Japan 
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Source : Japan National Tourism Organization (JNTO)

Financial crisis

The Great East japan Earthquake

Wakayama University 
Faculty of Tourism, Graduate School of Tourism 

Faculty Building (2011.6)

April, 2007 Dept of Tourism, Faculty of Economics
April, 2008 Faculty of Tourism
April, 2010   Graduate School of Tourism (Master’s program)
April, 2014   Doctorate Program

Policies for fostering tourism human resources

Vocational ? Academic?

• Started from vocational education and developed 
academic education

• Japan follows the same path
• Dilemma of balancing vocational and academic
• Encouragement of Industry-focus education
• Development of graduates who immediately can 

be of benefit to corporates and employers
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Course Types of Tourism-Related Institutions of Higher Education

Humanities &Social 
Science Courses

Regional Planning 
Courses

Hospitality 
Courses

Management
Courses

Students build on the existing 
academic fields of the 
humanities & social sciences 
in order to understand 
tourism.

Studying regional policies 
and planning so that through 
research results rooted in the 
region. 

With an emphasis at the 
level of 
reception/welcoming, 
students learn practices 
relating to qualifications, etc. 
that are useful immediately 
following graduation.

Learning about management 
through practical lessons 
concerning tourism.

Institutions for Higher Tourism Education in Japan, China, Korea, and Taiwan, 
According to the Classifications Above
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*Classification according to the JTA based on the curriculum & educational content published on the official website for each university.

Data source: Japan Tourism Agency website material, original is “Research Report on International Competitive Power on Tourism in the Region of East Asia” (in Japanese), 2011

Crucial factors 
for workers in the tourism field

• Understanding what is happening in the world
• Enhancing environmental, social and cultural 

sustainability
• Understanding of people’s perceptions and desires 

for tourism 
• Sharing more about different cultures and their 

sense of value 
• Creating new values as required by guests and 

society 

Tourism demand has been sophisticated and diverse.

Development of “Core skills” 
1. Scientific insight based on deep and critical thinking
2. A sense of respect for others from different cultures 

and with different ideas 
3. Excellent communication skill 
4. Capacity to build a relationship of trust among 

stakeholders through communication

To develop competence for understanding what happened in society 
through tourism’s lenses and for positively changing the world.

All are based on diverse knowledge and experiences

Intellectuality and sensibility

Wakayama University Tourism Education For UG

Faculty of 
Tourism

Department of 
Tourism

Tourism Management Stream
-Fostering future leader in tourism industry

Regional Revitalisation Stream
-Fostering community development leaders with tourism 
expertise

Tourism Culture Stream
-The mind of the tourist, Encounters through tourism/ 
Analising tourism with culture

Employability :
A challenge in tourism education in Japan

• The percentage in tourism 
industry is not so high.

• Major tourism related 
companies do not care if 
graduates learnt tourism or 
not.

• Working conditions are not 
good enough.
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Toursim related sector Agriculture&Forestry
Construction Manufacture
Information Tech. Retails
Finance & Insurance Real Estates
Research/professional services Education support
Medical & Care Multiple services
Other services Public sector
Graduate school

• Transport &Post 7.0%
• Accommodation &

Food service 8.2%
• Entertainment & Life

related services 7.6%

2010-2014 The category of industry which
Wakayama tourism graduates got job.

N=501

• Contribution to improving 
working environment

• Making tourism industry 
more attractive
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